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MYDA I LY I M PACT  ·  TH E  V I S I O N

Why This Concept Feels So Different
And why that difference will change everything.

Real moments of need — the emotion that makes people stop, feel, and act.

There comes a point for almost every serious leader in this profession when they

begin to feel something they do not always say out loud. On the surface, everything

may still look fine. The industry still produces income. Products still move.

Compensation plans still work. Teams still build. But underneath all of that, there is

often a quiet realization that even when the model works, something about it has

started to feel harder than it should.
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The conversations feel more forced. The public perception feels heavier. The average

person has become more skeptical. And even strong leaders, if they are honest, know

there is a difference between something that can be promoted and something people

are naturally excited to share.

That is where the MyDailyImpact concept becomes so powerful, because it does not

begin with the usual question. Most companies start by asking what product they can

sell, what commission structure they can build around it, and how they can train

people to market it. But MyDailyImpact reverses that entire process. It starts by

asking a far more important question:

What is the easiest thing in the world for an ordinary person to
promote on social media without feeling uncomfortable,
awkward, or salesy?

That question changes everything. Because once you ask it honestly, the answer

becomes obvious. People do not hesitate to share something heartfelt. They do not

hesitate to post a video that moves them emotionally. They do not hesitate to put

something on their page that makes them look compassionate, human, generous,

inspiring, and real. In fact, those are often the exact kinds of posts that spread

the fastest.

Again and again, we see heartfelt moments go viral because they do not feel like

marketing. They do not trigger resistance. They do not cause people to scroll past

because they assume someone is trying to sell them something. Instead, they

pull people in. They create emotion first. They generate attention naturally. And

attention that is earned emotionally is always more powerful than attention that is

chased commercially.
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That is why MyDailyImpact feels so unique. It is not unique simply because it has a

charitable component. It is unique because it is reverse engineered around human

behavior. It is built around something that people actually want to share. That may be

the single most important distinction.

In traditional network marketing, even when the product is good, many people still feel

that subtle discomfort when it comes time to promote it publicly. They know, and their

audience knows, that the post is connected to a business agenda. Even if the offer is

real and valuable, the emotional experience of sharing it is often mixed. That

hesitation alone kills duplication for countless people.

MyDailyImpact changes the emotional experience of promotion. Instead of leading

with something that feels like a pitch, it leads with something that feels like a story, a

movement, a mission, and a moment. When someone posts, they are not thinking, "I

hope my friends do not think I am selling them something again." They are thinking:

This is powerful. This matters. I want people to see this.

That is not a small difference. That is the difference between resistance and

momentum. And that is where the bigger vision begins to open up.

MyDailyImpact is not just another company idea that happens to include charity. It has

the potential to become something much larger in the minds of the people involved.

Human beings have always been drawn to causes that make them feel part of

something bigger than themselves. People want significance. They want meaning.

They want to know that what they are building is not just about personal income, but

also about contribution, impact, and legacy.

When a person feels that they are participating in something that matters beyond

themselves, they bring a different kind of energy. They do not just show up to make

money. They show up to belong. They show up to build. They show up with

MYDAILY IMPACT EXTREMELY  CONFIDENTIAL FOR TOP LEADERS ONLY



conviction. That is why a concept like MyDailyImpact can create a kind of excitement

that many traditional opportunities struggle to create.

WHY  THE STORY  CARRIES FURTHER

→ The story is bigger.

→ The emotional hook is stronger.

→ The public image is cleaner.

→ The social sharing is easier.

→ The viral potential is higher — and the identity of the person involved

is elevated.

Instead of feeling like they are asking others to buy into yet another business, people

feel like they are inviting others into something meaningful, modern, and culturally

relevant. We live in a world driven by social media, emotion, and attention. The things

that spread are not always the most logical — they are the most resonant. People

share what touches them, what inspires them, and what allows them to express

something about who they are.

A heartfelt video of helping someone has a built-in advantage over almost any

standard product promotion because it bypasses the mental filter people have

developed against being sold to. It enters through emotion first. Once that happens,

curiosity follows. Once curiosity follows, conversation becomes easier. And once

conversation becomes easier, growth accelerates.
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PA RT  O N E

The Content Engine

The entire MyDailyImpact model is driven by very shareable, heartwarming, real, raw-

emotion videos. These are not polished commercials. They are not traditional

opportunity videos. They are not product pitches. They are real human moments — a

person being helped, a family receiving support, a powerful act of kindness, a story

that makes someone stop scrolling, feel something, and want to be part of it.

People are far more willing to share content that makes them look compassionate,

generous, inspired, and connected to something meaningful. They do not feel like

they are pushing a business. They feel like they are sharing something that matters.

That emotional content becomes the bridge between the giving side and the

Ambassador side.

Content that leads with compassion, not a pitch.
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The video creates the feeling. LoveFund gives people a simple way to

act on that feeling. MyDailyImpact gives Ambassadors a way to help

spread, organize, and grow that impact.

That is why this concept is so exciting from a leadership perspective. It does not just

improve results — it changes the root of duplication. The easier something is to share,

the more likely people are to actually do it. The more natural it feels to post, the more

consistently it gets posted. And consistency is what creates momentum.

This is how movements form. They do not form because every person becomes a

great salesperson. They form because the message becomes easy to carry. And once

a message becomes easy to carry, leaders should pay attention. This is also why

timing matters.

Right now, this is still early. No one has seen this yet. But once it clicks — once people

realize how natural this is to share and how different it feels from everything else — it

will not feel early anymore. And the people who recognized it first will be the ones

who benefit the most. Not because they got lucky, but because they understood

something simple:

The easiest thing to share will always outperform the
hardest thing to sell.

That is the foundation. That is the advantage. That is the opportunity.
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PA RT  TWO

The Business Model

As powerful as the vision is, the structure behind MyDailyImpact is what allows it to

scale. It has been designed to be simple, transparent, and easy to explain.

Revenue Distribution

Each membership dollar is modeled to split evenly across four areas, creating a

balanced system between income, impact, and sustainability.
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25% Direct Commission — paid to the person who personally referred

the Ambassador.

25% Matching Check — paid on the second tier, creating leverage for leaders.

25% Charity — built directly into the model as a core component of the mission.

25% Company — supports infrastructure, operations, and long-term growth.

A Simple Two-Tier Structure

The model is intentionally designed to feel more like a modern affiliate program rather

than a traditional MLM. It is simple, clean, and easy to communicate. On the surface,

it operates as a two-tier structure, which removes much of the complexity and stigma

often associated with deeper compensation plans. This makes it far easier for new

people to understand and far more comfortable to share.
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PA RT  TH R E E

The Two-Sided Growth Model

One of the most powerful parts of the MyDailyImpact model is that people do not all

have to enter through the same door. Some people will be moved by the mission and

simply want to give. Some people will see the bigger vision and want to help grow the

movement. Both are important. Both create impact. And both work together inside the

same ecosystem. But the engine that drives the entire model is content.

The video creates the emotion. LoveFund creates the giving moment.

MyDailyImpact creates the movement. Ambassadors help the

movement spread.

1. The Retail Giving Side — LoveFund

LoveFund is the simple, public-facing giving side of the movement. This is where

anyone can participate without needing to understand the business model, the

compensation structure, or the Ambassador program. When a person makes a

donation directly on LoveFund, 100% of that donation goes to that specific campaign

or cause, minus applicable fees like merchant account fees.

A person may see a heartfelt video, a powerful story, a social-media post, or a real act

of kindness that touches them. From there, they can simply click, give, and be part of

the impact. They do not need to become an Ambassador. They do not need to refer

anyone. They do not need to build a team. They can simply support the cause.

That is what makes LoveFund so important. It allows MyDailyImpact to reach everyday

people who may never join a business opportunity but still want to help. This opens

the door to a much larger audience because the first invitation is not "join my

business." The first invitation is simply:
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Here is a real story. Here is someone who needs help. Would you like to

be part of making a difference?

That is a completely different emotional experience. It feels natural. It feels human. It

feels easy to share. Every movement needs more than builders — it needs supporters,

donors, and people who believe in the mission. LoveFund gives those people a simple

place to belong.

LoveFund lets anyone give and be part of the impact.

2. How LoveFund Connects to MyDailyImpact

LoveFund is not separate from MyDailyImpact. It is the front-facing giving engine that

helps create awareness, trust, and emotional connection. MyDailyImpact is the larger

platform and Ambassador movement that helps spread, organize, and grow that

impact. The relationship is simple:
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1. The viral video creates the emotion.

2. LoveFund creates the giving moment.

3. MyDailyImpact creates the movement around it.

4. Ambassadors help carry that movement to the world.

A person may first discover the mission through a raw, emotional LoveFund story or

campaign. They may give once, share the video, or follow along because the message

touches them. Over time, some of those people will naturally want to do more — and

that is where the Ambassador path begins. The business conversation only happens

after trust, emotion, and alignment have already been created.

3. The Ambassador Side

For those who want to go beyond giving and become part of growing the movement,

MyDailyImpact offers the Ambassador path. Ambassadors are the people who help

carry and drive the message — they share the stories, distribute the videos, introduce

others to the mission, help expand the reach of LoveFund campaigns, and bring more

people into the ecosystem.

THE AMBASSADOR MODEL —  SIMPLE BY  DESIGN

▪ $30 per month

▪ Share the vision

▪ Post and distribute heartfelt content

▪ Introduce others to the mission

▪ Help grow both giving and awareness

Ambassadors are not just promoting a product — they are helping spread a

movement. Because the front-end message is based on viral, heartwarming,

emotionally powerful content, the sharing process feels far more natural than a
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traditional business pitch. An Ambassador can post something meaningful without

feeling like they are forcing a sale, share a LoveFund video because the story itself

matters, and introduce the opportunity only when someone wants to go deeper.

4. Why the Retail Side Makes the Business Side Stronger

Most business opportunities struggle because the first conversation is about money,

products, or compensation. MyDailyImpact changes that — the first conversation can

be about helping someone. LoveFund gives Ambassadors something simple and

heartfelt to share. Instead of leading with income claims, they lead with real impact. A

raw, emotional video can do what a sales pitch never can: it can make people stop,

make people feel, and make people care.

And once someone cares, they are far more likely to click, give, share, follow, and

eventually become curious about the bigger mission. This lowers resistance, builds

trust faster, and gives people a reason to pay attention. Not everyone needs to

become an Ambassador immediately — but everyone can participate in some

way. That gives MyDailyImpact more reach, more trust, and more long-term

growth potential.

5. A Simple Ecosystem

The model works because each part supports the other. Viral emotional videos create

attention. LoveFund turns that attention into giving and support. MyDailyImpact gives

structure, community, gamification, transparency, and Ambassador growth.

Ambassadors help spread the message, grow the platform, and introduce more

people to both giving and building.

People who only want to give can give. People who want to share can share. People

who want to build can become Ambassadors. People who want to lead can help

expand the movement. And everyone contributes to the same larger mission. That is

the real power of MyDailyImpact — it does not force everyone into the same role. It

lets people engage at the level that feels right for them.
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PA RT  F OUR

Why This Model Is So Powerful

A movement people are proud to be part of.

This dual structure creates a unique ecosystem. People who want to give can

participate freely. People who want to build can grow and earn. Both contribute to the

same expanding movement. It removes pressure, increases trust, and allows people

to engage at their own pace.
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For leaders, this is where it becomes especially compelling. You are no longer

introducing just a business. You are introducing a concept that people can feel,

understand, and share naturally. And that combination is rare. That combination is a

true movement.
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PA RT  F IVE

Ambassador Benefits

Becoming an Ambassador is not just about participating in the growth of

MyDailyImpact. It is about stepping into a completely different level of access,

connection, and experience.

A network built on purpose, not just profit.

1. Access to a Private, High-End Membership Circle

Ambassadors gain entry into an exclusive environment designed for people who want

more than just income — they want experiences, relationships, and proximity to

opportunity. This includes early access to unique, often once-in-a-lifetime

opportunities before they are ever made public or auctioned off:

▪ Private dinners with globally recognized figures

▪ Exclusive events with high-level entrepreneurs, entertainers, and philanthropists

▪ Behind-the-scenes access to experiences that are normally unavailable
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Opportunities like these would not be positioned as something you chase, but as

something you have early visibility and priority access to. This creates a completely

different level of value beyond the business itself.

2. Proximity to High-Level Individuals

When a model is built around giving, impact, and meaningful contribution, it resonates

with individuals who have already achieved success and are now looking for ways to

give back. This creates a unique environment where Ambassadors can find

themselves in closer proximity to successful entrepreneurs, influential creators,

philanthropists and donors, and high-net-worth individuals who are aligned with

impact. These are not cold connections — they are organic relationships formed

through shared purpose. And those kinds of relationships can change everything.

3. A Network Built on Purpose, Not Just Profit

Most business environments are transactional. MyDailyImpact creates something

different — a network where people are aligned around impact first and income

second. That shift creates stronger relationships, higher-quality conversations, and

more meaningful collaborations. People are not just connecting to build a downline.

They are connecting because they believe in what is being built.

4. Elevated Personal Brand Positioning

As an Ambassador, everything you share publicly is aligned with something positive,

impactful, and human. That changes how people perceive you. Instead of being seen

as someone promoting products or pitching opportunities, you are seen as someone

involved in something meaningful, someone contributing to real impact, someone

connected to a larger movement. That kind of positioning naturally attracts more

attention, more trust, and more opportunity.
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5. Experiences Over Just Earnings

While the business model provides strong financial incentives, the Ambassador

experience is designed to go beyond income alone. It introduces a layer of lifestyle

and experience that most opportunities never touch — access to curated events,

unique travel and networking opportunities, and experiences that money alone does

not typically buy. In the long run, the most valuable things are often not just what you

earn, but what you gain access to.

6. Being Early in Something That Feels Different

Perhaps the biggest benefit is timing. Ambassadors are positioning themselves at the

early stages of something that is not just another variation of what already exists. It is

a different approach, a different feeling, a different kind of story. When something like

this begins to gain traction, the people who understood it early are always in the

strongest position.

7. Alignment With Something Bigger

At the end of the day, one of the most powerful benefits cannot be measured on a

compensation chart. It is the feeling of knowing that what you are building contributes

to something beyond yourself — that what you are sharing has meaning, that what

you are part of has purpose. That combination of purpose, access, connection, and

opportunity is what makes the Ambassador role truly unique.
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PA RT  S IX

General Questions About MyDailyImpact

These are exactly the types of questions we should be asking now, so we can make

the message clear from the beginning. The biggest thing to understand is this:

MyDailyImpact is not meant to be positioned as another traditional networking

company. It is a purpose-driven membership and ambassador platform built around

emotional storytelling, monthly giving, viral sharing, community impact, and

transparency. The ambassador opportunity is part of the model, but the heart of the

model is the movement.

1. How will it work out to generate funds for ambassadors?

Ambassadors generate income by helping grow the MyDailyImpact movement

through memberships, referrals, and shared impact campaigns. Members join through

a monthly membership. A portion of that membership supports the charity and impact

side, a portion supports the company and platform, and a portion creates

ambassador commissions. This allows people to participate in something

meaningful while also rewarding the people who help spread the mission. Income is

created through:

▪ Monthly memberships

▪ Ambassador referrals

▪ Viral sharing of campaigns and videos — the key component of spreading

the message

▪ Growth of the overall community

▪ Optional donations and impact campaigns connected to members' referral links

People are not just joining to "make money." They are joining because they want to be

part of something meaningful, and the ambassador side gives them a way to also be

rewarded for helping the movement grow.
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2. Is this good to promote both with
belly-to-belly and online marketing?

This is an important distinction. We are not trying to build MyDailyImpact around old-

school belly-to-belly networking, pressure meetings, chasing friends, or convincing

people one by one. The goal is to build a system where the message, the videos, the

stories, and the emotion do most of the work. Ambassadors will be given emotional

videos, simple sharing tools, links, weekly missions, campaigns, and content that is

easy to post, text, email, or share online.

So yes, ambassadors can introduce new members, but the method is not meant to be

aggressive recruiting. The method is: share the story, share the impact, share the

mission, let people connect emotionally, then give them a simple path to join, donate,

or become an ambassador. We should avoid the language of "roping people in,"

because that creates the wrong feeling. This should feel like inviting good people into

a meaningful cause — not recruiting people into a business pitch.

3. How scalable is this — won't people slow down after a few videos?

That is a fair question, but we believe the opposite can happen when this is done

correctly. Emotional, heartwarming, real-life impact content is one of the most

shareable forms of content in the world.

A great example is Zachery Dereniowski, known online as MDMotivator. He started

only a few years ago with a simple mission around kindness, vulnerability, and helping

people, sharing emotional content and acts of kindness — and his audience grew

massively across TikTok, Instagram, Facebook, and YouTube. His Instagram shows

around 9 million followers and his TikTok around 27 million. His story proves that

people do not get tired of kindness when the stories are real, fresh, emotional,

and consistent.

tiktok.com/@mdmotivator  ·  instagram.com/mdmotivator
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If one person with a small team could create that kind of global impact, imagine what

can happen when thousands of MyDailyImpact ambassadors share together with a

structured platform, fresh weekly content, real causes, trackable impact, and a united

mission. People slow down when there is nothing new to share. That is why

MyDailyImpact cannot be based on one or two videos — it has to become a

consistent content-and-impact engine, continuously providing:

▪ Weekly missions ▪ Fresh emotional videos

▪ Real beneficiary stories ▪ Monthly charity spotlights

▪ Impact updates ▪ Ambassador challenges

▪ Shareable gratitude messages ▪ Donation campaigns

▪ Community success stories ▪ Leaderboards and recognition

▪ Monthly causes people can vote on

Kindness does not go out of style. Emotional impact does not get old

when it is real. People are hungry for good news, hope, and stories that
restore their faith in humanity.

4. What is the product or service the videos will be promoting?

The videos promote love, acts of kindness, and a better humanity. When those videos

do well, they automatically sell the MyDailyImpact membership, the movement, and

specific impact campaigns. The videos are not the product by themselves — the

product and service is the MyDailyImpact platform along with other membership

perks. Members receive access to a purpose-driven membership platform that

can include:

▪ A simple way to support good

causes monthly

▪ A personal impact dashboard

▪ Weekly missions ▪ Shareable content

▪ Charity voting ▪ Transparency reports

▪ Referral tracking ▪ Ambassador tools
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▪ Community recognition ▪ A way to build income while

helping others

The videos are the emotional front door that drives attention. They help people

understand the mission quickly; then the platform gives them a way to participate,

track their impact, share with others, and optionally become an ambassador. So the

videos promote the movement, but the actual service is the membership platform and

ambassador system behind it.

5. Are the videos AI-generated or real? Do we need consent?

This needs to be handled very carefully and professionally. There can be different

types of videos. All videos over time will be real-life impact videos, and these should

only be used with proper consent, releases, and permission from the people involved.

Most videos feature charity or beneficiary stories, which should be handled ethically,

respectfully, and with clear approval from the organization or individuals involved.

Some videos may use stock or licensed footage, which can be used when properly

licensed and when it does not mislead viewers.

We never exploit people's pain, and we never pretend something is real if

it is not.

If a story is real, we need permission. If a video is AI-generated or dramatized, it

should be positioned as inspirational or illustrative — not as fake proof of a real case.

This protects the people being helped, protects the company, and builds long-term

trust with the audience. MyDailyImpact should be built on emotion, but also on ethics,

consent, and transparency.

6. How will the humanitarian part be handled and kept accountable?

This is one of the most important parts of the whole concept. The humanitarian side

needs structure, not emotion alone. There should be clear criteria for causes,

charities, and beneficiaries:
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CRITERIA FOR CAUSES

▪ Verified need

▪ Legitimate organization or

documented case

▪ Clear use of funds

▪ Permission to share the story

▪ Basic due diligence

▪ Clear payment path

▪ Proof of distribution when possible

ACCOUNTABILITY

▪ Public transparency reports

▪ Monthly totals raised

▪ Membership vs. direct-

donation breakdown

▪ Charity voting results

▪ Updates on where funds went

▪ Receipts or confirmations when available

▪ Internal approval before any beneficiary

is featured

The humanitarian side cannot be casual — it needs standards. This is what will

separate MyDailyImpact from just a feel-good idea and turn it into a trusted platform

where people can see the impact, understand where funds are going, and trust that

the stories and beneficiaries are handled with dignity and accountability.
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I N  C LO S I N G

Final Positioning

The main confusion is that people try to understand whether MyDailyImpact is a

charity, a business, a video platform, an affiliate program, or a networking company.

The clearest answer is this:

MyDailyImpact is a purpose-driven membership and

ambassador platform built around emotional storytelling,
monthly giving, viral sharing, and transparent impact. And

above all — helping people in need all over the world.

It allows everyday people to support good causes, share meaningful stories, track

their impact, and optionally earn income by helping the movement grow. The public

message should stay simple:

▪ Join the movement.

▪ Help change lives.

▪ Share real impact.

▪ Build something meaningful.

▪ And for those who choose, become an ambassador and help spread

the mission.

We should always lead with the movement, not the compensation plan. The

compensation plan supports the mission, but the mission is what makes people

emotionally lean in.
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